
Marketing to more mature & older 
demographics



About Me
Jacqueline Hooton

Her Garden Gym

Online and Face to Face 

Personal Training 

for women

Female Health Expert



Brand Collaborations
& Content Creator

Women’s Best
FRÉ Skincare

Mentholatum
Linwoods

JD Williams
Sleep & Glow

Proviz



What’s My Secret?

Speaking to a 
demographic that 
feels largely 
ignored, 
patronised or 
misunderstood.



Marketing To More Mature & Older 
Demographics

• What do we mean by mature/older 
clients

• Our ageing population
• Exploring age bias
• Marketing mistakes to avoid
• Key take-home points



What do we mean by mature/older 
clients

Over 50s?
Retirement age?
Baby boomers?

NHS England

How old is an older person?

Generally, someone over the age 
of 65 might be considered an 
older person.  However, it is not 
easy to apply a strict definition 
because people can biologically 
age at different rates so, for 
example, someone aged 75 may 
be healthier than someone aged 
60. 

Action: Consider the terminology used 
when describing this client group



Our Ageing Population

• More than 1 in 5 are over 60
• The number of people over 60 is expected to increase 

from 14.9 million in 2014 to 18.5 million in 2025 (ONS, 2015)
• By 2039 1 in 4, 24% of the population will be over 65
• 75% of 75 year olds in the UK have more than one long 

term condition, rising to 82% of 85 year olds 
• 36% of people aged 55 and over are currently 

inactive
• There is huge diversity in the capabilities of over 55s



HEALTHY LIFE EXPECTANCY    VS    LIFE EXPECTANCY

Men 63
Women 64

Men 81
Women 84



Exploring Age Bias

Examine your own beliefs 
on ageing



Ageism 

Ageism refers to the stereotypes (how we think), 
prejudice (how we feel) and discrimination (how we act) 
towards others or oneself based on age.

According to the World Health Organization, ageism is 
the most widespread and socially accepted prejudice



Ageism – Age Shaming - Ageist

• Good for age
• Ageing like fine wine
• Dirty old man
• Acts like an ‘old woman’
• Age appropriate clothing
• Women over 40/50/60 shouldn’t 

wear a bikini/shorts 

Ageism – Stereotyping

• Won’t understand technology
• Doesn’t have social media
• Not interested in fitness fashion
• Not interested in supplements
• Low intensity exercise
• Will have many medical conditions
• Won’t have anything in common 

with younger people 



How I Created A Viral 
Reel With Over
10 Million Views

But in the process 
discovered how 

entrenched ageism is in 
society



General Medical Council

Treat older people as individuals

Older patients don’t want to be treated differently 
because of their age. They want to be treated as 
individuals, feel they are being listened to, have the 
opportunity to ask questions and have access to the 
information and support they need to make their 
own decisions.



Marketing Mistakes To Avoid

A study by Gransnet and Mumsnet showed 
that 78% of those aged 50 or over feel under-
represented or misrepresented by advertising, 
with 49% saying they actively avoid brands who 
ignore them. An additional 69% suggested they 
would be more receptive to brands if their 
advertising represented over-50s more 
accurately.



Marketing Mistakes To Avoid

• Ignoring this demographic (unless your 
product/service is only suitable to a particular age 
group – like prom dresses for prom!

• Infantilising older people
• Terminology that could cause offence – e.g. Elderly, frail
• Failing to differentiate between 50 year olds and 80 

year olds
• Bias and making assumptions based purely on age



Key Take Home 
Points
Defining services by age alone is problematic

Champion age inclusivity

Be aware of ageism and be alert to ageist assumptions

Consider age inclusive versus age defined

Focus on benefits of services or what you offer
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