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Effective Marketing for 
Disabled Sport.



www.parasport.org.uk 



Discussion points

• Tips from both a broader ParalympicsGB perspective and Parasport 
UK focussed on how we effectively use digital marketing.

• Inclusivity and accessibility considerations when engaging with 
disabled people – how this can be done ‘With limited resources.’

• How to easily utilise the Parasport platform to broaden reach and 
further develop an inclusive offer.



Introduction & Background

• To help achieve the vision of The British Paralympic Association: 
‘Through sport, inspire a better world for disabled people’ 
we partnered with Toyota GB in March 2019 to launch the new 
& improved Parasport programme, with the focus on 
developing the online platform designed to empower and 
inspire disabled people across the UK to become more active. 

• Parasport was built on the insight that disabled people were 
twice as likely to be inactive than non-disabled people. 

• So, we have developed an online destination which addresses 
some of these barriers, empowering audiences through the 
provision of information, inspiration and a sense of community.

• Parasport’s overall vision is to ‘Empower & inspire disabled 
people across the UK to become more active.’



Using Digital 
Marketing 
Effectively



ParalympicsGB



ParalympicsGB

Impossible To Ignore



ParalympicsGB

ParalympicsGB +1
• A monthly behind-the-scenes 

docu-series following the 
lives of athletes one year out 
from the Tokyo 2020 
Paralympic Games.

• Shot through the eyes of the 
athletes to document their 
everyday lives in the build up 
to the Games.



Club of the Month

•  ‘Club of the Month’ sees us showcase the best 
inclusive clubs around the UK, in order to inspire 
disabled people to get active, and shine a spotlight 
on the variety and range of inclusive sports and 
clubs. 

• Our content centres around making sport and being 
more physically active #AnyonesGame.

• We have profiled sports like football, wheelchair 
basketball, swimming, paraclimbing, boccia and 
surfing, to name a few. 

• Every year we also launch a ‘Club of the Year’ survey 
– a public vote to crown one club a winner. 



Club of the Month

    



Club of the Month extra…



Inclusivity and 
Accessibility 

Considerations



What is digital accessibility?
Digital accessibility refers to how usable a website, app or 
other digital experience is by all of it’s potential users, 
regardless of their ability. 

Digital accessibility is ensuring your online properties are 
optimised for everyone, it’s about universality and making 
sure it can be used by as many people as possible. 

Digital accessibility is the ability of a website, app, 
electronic document or any digital media to be easily 
navigated and understood by a wide range of users, 
including people who have visual, auditory, physical, 
speech, cognitive, language, learning, and neurological 
disabilities.

Web Content Accessibility Guidelines (WCAG) 2.1

Accessibility involves a wide range of disabilities, including 
visual, auditory, physical, speech, cognitive, language, 
learning, and neurological disabilities.

Below are the principles behind digital accessibility:

https://www.w3.org/TR/WCAG21/


Dos and Don’ts
Do

Make the most of free online digital accessibility tools 
like: 

• ChromeVox - Test your digital content with a screen 
reader.

• WebAIM Color Contrast Check - Test the contrast 
between two colours.

• WAVE Evaluation Tool - Test web pages against 
WCAG standards and receive remediation tips.

• NonVisual Desktop Access (Windows + Linux) - 
There are a number of free screen readers available for 
Windows users. 

• Apple, Google and Microsoft continue to develop 
accessibility features and products on everyday devices.

Don’t

• Don’t put off or avoid improving the accessibility of your 
website and social channels. Making it a part of your 
ongoing workstreams will help you keep on top of it.

• Avoid using acronyms, abbreviations or complex 
language. Keep it simple.

• Don’t make links, buttons or other calls to action vague 
and unpredictable. Be descriptive and clear. They 
should also have a large click area.

• Don’t make it cluttered. Use a linear and logical layout.  
Keeping headers and menus on websites consistent.

https://chrome.google.com/webstore/detail/screen-reader/kgejglhpjiefppelpmljglcjbhoiplfn
https://webaim.org/resources/contrastchecker/
https://chrome.google.com/webstore/detail/wave-evaluation-tool/jbbplnpkjmmeebjpijfedlgcdilocofh
http://www.nvda-project.org/
https://www.apple.com/accessibility/
http://www.google.com/accessibility/products/
https://support.microsoft.com/en-us/products/windows-accessibility


Dos and Don’ts continued…
Do

• Always include ALT text. (A description of the image, 
GIF or video) for all of your visual posts.

• Include closed captions for all video content. 
Platforms like Facebook and YouTube allow you to 
auto-generate (editable) captions.

• Use hashtags at the end of tweets and when using 
hashtags always use Camel Case (Capitalising the 
first letter of each word in your hashtag allows screen 
readers to interpret them correctly.)

• If you’re not sure. Get some expert help and take an 
accessibility assessment. There are also lots of 
resources online like this one from the Government.

Don’t

• Don’t ignore your audience. Bring them into your 
planning and review phase. Listen to them and Co-
produce practical solutions.

• Avoid using low colour contrasts and small font sizes. 

• Try to avoid excessive use of emojis in your content. 
Avoid the trend of using emojis as bullet points. Try not 
to use emojis in the middle of any text. 

• Avoid using special characters in your posts like 
Unicode, as these are not compatible with screen 
readers.

https://ukhomeoffice.github.io/accessibility-posters/posters/accessibility-posters.pdf


ParalympicsGB

Impossible To Ignore Satistics
•  49% of disabled people in the UK 

feel excluded from mainstream 
society.

• Using Tokyo 2020 as a platform for 
real change, we want disabled people 
in the UK to be seen, heard in 
represented in society.

• This campaign is about celebrating 
the journey, the successes and 
failures while valuing every disabled 
person in the UK by reminding the 
nation that they are all ‘Impossible to 
Ignore’.



ParalympicsGB

Impossible To Ignore Video



ParalympicsGB

Making accessible content



Making the 
most of the 
Parasport 
platform



There's two ways to get your inclusive events 
and sessions visible on Parasport:  

1. If you use an OpenActive enabled booking 
system to manage your activities and online 
bookings, the process is easy - just click 
here to get taken through the steps.

2. If you don't use an OpenActive enabled 
system, or don't use a system at all, you can 
upload your events directly to Parasport by 
registering here.

https://docs.google.com/forms/d/e/1FAIpQLSctn7EKeeY9TWLgQFAoiMxLFiMZCnOAu_vw8-W3Dnum3ozZnA/viewform
https://parasport.org.uk/user/register


Parasport Social Channels
Twitter:

@Parasportuk

Instagram:

@parasportuk

Facebook:

@parasportofficial
YouTube: 

Parasport

https://twitter.com/Parasportuk
https://www.instagram.com/parasportuk/
https://www.facebook.com/parasportofficial/
https://www.youtube.com/channel/UCVBJRBxQPeLKgCk-iSE0kWQ


Thank You

Barry Lloyd 
British Paralympic Association 
Parasport Campaign - Project Manager

W: www.parasport.org.uk 
E:  barry.lloyd@paralympics.org.uk

LinkedIn | Youtube | Facebook | Twitter | Instagram 

James Johnston 
British Paralympic Association 
Digital Producer

W: www.paralympics.org.uk 
E:  James.johnston@paralympics.org.uk

http://www.parasport.org.uk/
mailto:barry.Lloyd@paralympics.org.uk
https://www.linkedin.com/company/british-paralympic-association
https://www.youtube.com/channel/UCVBJRBxQPeLKgCk-iSE0kWQ/featured
https://www.facebook.com/parasportofficial
https://twitter.com/Parasportuk
https://www.instagram.com/parasportuk/
http://www.parasport.org.uk/
mailto:barry.lloyd@paralympics.org.uk
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