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Data Capture

Google Analytics Setup Basics

The following steps are crucial to any Google Analytics setup:
1. Set up Google Tag Manager

2. Create Google Analytics account

3. Set up analytics tag with Google Tag Manager

4. Set up conversion events and dashboard reports

5. Link to Google Search Console
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Google Tag Manager

- Google Tag Manager is a free tag management
system.

- Google Tag Manager takes all the data on your
website and sends it to other platforms such as
Facebook Analytics and Google Analytics.

- Allows you to easily update and add tags to your
Google Analytics code without having to manually write
code.

- For example, if you want to be able to track how many GOOQIC Tag Manager
people clicked a downloadable PDF link. Without
Google Tag Manager, you'd have to go in and manually
change all the downloadable links to do this. However,
with Google Tag Manager, you can just add a new tag
to your tag manager to track the downloads.



Conversion Events (GA4)

1. Conversion Events (formally Goals)

- Google Analytics 4 allows you to setup any action as a

conversion event.

- In the screenshot provided the red box highlights some

good examples of what can be tracked:
- File Download
- New Mobile User

- Video Complete

- The dashboard / reporting also allows much more
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Google Search Console

- Google Search Console is a powerful tool to help
website owners gain invaluable search metrics and
data. With it you can do things like

- Check the website’s search crawl rate (highlights
crawl issues, including ones specific to mobile)

- Check when Google analyses your website. Allows
you to fix indexing problems and request re-indexing
of new updated content.

- Find out what internal and external pages link to your
website

- Look at keyword queries you rank for in search
engine results.

- Receive alerts when google encounters indexing,
spam, or other issues on your site.




=
e

Data Analysis & Management

Google Analytics 4 have vastly improved the Insights it provides and if a web owner develops the habit of checking
these insights and actioning them it will very likely improve performance.

Insights
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Users for the default channel Google/organic drove the most Users for browser "Android Webview"
on website spiked

From the 5th to the 11th of June, 2022 From the 1st to the 31st of May, 2022 From the 12th to the 18th of June, 2022

We forecasted that users for the default Conversions by source / medium We forecasted that users for browser "Android
channel grouping "Referral” would be between Webview" on website would be between 85

201 and 643. Your actual users of p93 were google/org _ and 1,148. Your actual users of 1,875 were
greater than this range. anic greater than this range.
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Views by Page title and screen class
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Management of Data

The important aspect of managing data is to decide on a list of KPIs and then track and them over time.

As an example of a weekly (or monthly) KPI's that if tracked and improved over time could improve the performance
of you site:

- eCommerce Revenue (for those of you with ecommerce shops).

- Average Order Value (can typically be improved by offering popular products more and upselling).
- Number of downloads / Shopping Cart Abandonment.

- Website Speed

- Customer Lifetime Value (new feature on GA4)

- Advertising Cost / Revenue
- Newsletter Form Conversions
- Top Conversion Source and Path

If this list of KPI’'s was monitored over a number of months and appropriate changes were made then it is very likely
your site would improve its performance. Additional metrics would be required for an e-commerce site.




Management of Tasks

i# M Trello Workspaces v Recent~ Starred ~ Create | Q Search

Once you do your review of the KPI's a D WS Teamboard [ [EERCEE
number of tasks are likely to arise. .
We would recommend the use of a CMS
such as Trello.

Trello has an excellent free service that ik ®c0

will allow you to progress a number of i ! o EZD O®

boards and tasks and managing you web
tasks via one board will not result in any
charges. = & ne

<+ Add a card

The constant iteration and improvement
of the site via tracked KPIs is what will
make your website successful over time.
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Summary

- Google Analytics is the best way to track and analyse your website data.

ot
e - Google Analytics 4 is the latest version, and it is a very significant upgrade, introducing many improvements.
2 - Google Tag Manager is a key part of ensuring your data from other platforms (i.e. Facebook Ads, Google Ads) is
| 4[ sent to Google Analytics and hence can be tracked.
—:, - Google Search Console allow web owners to track important search term metrics and highlights web issues and
- can be linked to GA4.
. - Google provides a wealth of data via its dashboard that allows a web owner to decide on a list of trackable KPlIs.
{
¥ - A weekly/monthly routine should then be implemented where the KPI data is checked, and tasks are created to
%N progress any issues or areas that can be improved.
]
& :
% - Trello is an excellent CMS system that allows you to track tasks and ensure that they are completed. )
3 :
Download here:
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https://activeinternetmarketing.co.uk/digital-marketing-white-papers/
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