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A behavioural 
nderstanding of 

what moves 
people

Principles to 
spark ideas and 

enhance your 
work
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Digital 
marketing 
can’t do it 
alone 



Let’s 
hear from 

you too 



Principle #1

Recognise who has influence

Principle #2

Address the hidden barriers

Principle #3

Say “I see you”, before “please sign up”

Principle #4

 Bridge the gap

Principle #5

Show you mean it



Principle #1

Recognise 
who has the 
influence

Amplify your message by using those 
who already have a voice

Micro influencers are not always 
obvious

Alignment between your brand and 
those with influence is key to 

authenticity, authenticity is key to 
trust, trust is key to being moved



Micro
influencers



Principle #2

Address 
the hidden 
barriers

Directly address them, and 
indirectly address them

Understand what they are, address 
them somehow in every piece of 

content and communication





Principle #3

Say “I see you” 
before “please 
sign up”

Highlight people and their stories

Speak about them and what matters to 
them, not about you





Principle #4

Bridge
the gap

Help people get to the start line by 
building up a picture, bit by bit

Smallest possible actions

Welcome, belong, delight! 





Principle #5

Show you 
mean it

Use your platform to show you 
are there for them, not for you

Trust is built with consistency
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